
Protein
The protein component of the lunchbox 

provides a number of important essential 

nutrients such as calcium, iron and 

magnesium. Protein-rich foods are usually 

low-GI, too, which helps sustain energy 

levels. The best options include low-fat 

dairy snacks such as cheese sticks and 

slices, yoghurt, boiled eggs or lean meats.

Fruit
Fruit is an essential ingredient in a healthy 

lunchbox. Most fruits are naturally low in 

fat, sodium, and calories and are sources 

of many essential nutrients, including 

potassium, dietary fibre, vitamin C, and 

folate (folic acid).

Dietary fibre from fruits, as part of an 

overall healthy diet, helps reduce blood 

cholesterol levels and may lower risk of 

heart disease. 

Back-to-school shopping is part of 

life for a wide range of markets, from 

millennial parents with young children 

starting pre-school to older parents with 

children in college – not to mention 

students shopping for themselves.

Social media
Research indicates that two-thirds of 

shoppers are starting back-to-school 

shopping at least a month before school 

starts, so the sooner you roll out your 

promotions the better. 

Whether spending their own money or 

their parents’, children of all ages go online 

well in advance and use social media to 

check out the coolest clothes, supplies and 

accessories for back to school.

According to a study by smallbiztrends.

com, one-third of smartphone users and 

45% of tablet owners will be researching 

Back-to-School deals on their mobile 

devices. Further results reveal that 21.8 % 

and 31.4% of these respective mobile users 

will purchase supplies from smartphones 

and tablets. Ensure that all of your websites 

are mobile friendly, and develop an app for 

your business to increase your exposure in 

this demographic.

Create a tweet that draws attention to 

your products, and then offer a chance to 

win a Back-to-School shopping spree for 

anyone who retweets your post. You’ll have 

some great viral attention in no time.

Pinterest is now the third most popular 

social media channel, and its platform 

goes hand-in-hand with Back-to-School 

marketing. The search engine capabilities 

of Pinterest function exactly like Google’s 

keyword searches, so practice a little SEO 

when you are creating pins for the products 

you offer. Host an Instagram contest and 

ask followers to post a pictures of the 

coolest stationery, backpacks or lunchboxes 

for the chance to win a back-to-school 

stationery pack. 

Offer timely discounts and sales 
on back-to-school supplies
We can all remember what a drag those 

first few days back in the classroom are. 

Give students something to look forward to 

by providing fun perks. Nothing delights

students and parents more than saving on 

everyday items like pencils and notebooks. 

And you get bonus points for stocking 

creative stationery and items with kids’ 

favourite characters.

The bundle promotion
Families aren’t just looking to buy 

everything on the list of necessary school 

supplies, they’re looking to get the best 

deals on all-things-school. While you can 

certainly discount prices, you might 

consider bundling several products together 

as an attractive deal.

Contact your local school and get a list 

of stationery required for every standard. 

Pre-pack the stationery and offer to deliver 

stationery packs to the school. Make a 

donation to the school for every stationery 

pack bought.

Make sure that you advertise this service 

on social media, your website, posters in 

your store and at the school, as well as in 

your local newspaper.
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Prepare for the back-to-school 
shopping season

how to become the superhero of lunchbox ideas
Packing a lunchbox for school every day that will meet the approval of a fussy little 

eater is no easy task. Attracting a rush of grateful mothers to your store is really easy 

– offer ideas on interesting, healthy and affordable lunchboxes that their kids will love. 

Remember, you are competing with the 

convenience of school tuckshops. But you 

have a few things counting in your favour. 

School tuckshops often do not offer the 

healthiest of options. So you can do what 

tuckshops can’t – offer healthy, fresh and 

balanced options for school lunches. 

Supermarkets can offer more affordable 

lunchbox options. And the times we are 

living in require that we save where we can.

Children get hungry during school time 

and it is important to make sure that there 

is enough food to sustain them throughout 

the day. Unfortunately, they also get bored 

of certain foods quickly and can be quite 

fussy, so the more interesting and exciting 

their lunch boxes, the better. 

What a healthy, balanced 
lunchbox should consist of
High-fibre, wholegrain 
carbohydrates
Steer clear of the usual plain white bread 

that ends up soggy before lunchtime comes 

around. Suggest other options such as 

wraps, flat breads, grainy rolls, crackers, 

bagels and highfibre loaves. Using a variety 

of breads to keep things interesting.

By Tarina Coetzee



For supermarkets it is time to start 

planning for their 2018 back-to-school 

campaigns. While parents are rushing to 

pick up the supplies students will need 

in the classroom – such as notebooks, 

pencils, new clothes and the latest tech 

gadgets – they’re also browsing the 

grocery aisles to decide what their kids 

are eating before and during the school 

day.

A recent Nielsen survey revealed that 64% 
of consumers are making a concerted effort 
to buy healthier foods. And for parents 
(with children under 18) this means taking 
their kids’ health into their own hands 
during the school year. While parents 
who participated in a Nielsen survey are 
optimistic that school meals are healthier 
than they were five years ago, opinions are 
still mixed when it comes to the health 
of the meals served in schools. So before 
parents send their kids off to the classroom, 
they’re shifting their shopping habits for 
meals and snacks made at home. 

Rise and shine,  
it’s breakfast time
Many Americans (74%) agree that 
breakfast is the most important meal of 
the day. But for many parents with school-
aged children, morning can be the most 
hectic part, in between getting kids dressed 
and fed before starting their day. Despite 
this, more than half of survey respondents 
(54%) agree that breakfast is a meal made 
at home.

So what’s on the plate...or in the bowl...
every morning? According to Nielsen 
Homescan data, households with children 
aged 6-12 spend 45% more on kids cereal 
than total US households and are the 
primary drivers of total cereal sales in the 
country. But brands shouldn’t just focus on 
parents browsing the aisles – seven in 10 
parents say their kids ask for items from 
the cereal aisle while accompanying their 
parents at the grocery store.

Try options other than the traditional 
apple or banana to keep children interested.

Try alternating fresh fruit with dried or 
packaged fruit like sultanas or canned pears 
and peaches. Remember: fresh is best as it 
has fewer kilojoules and usually more fibre.

Snacks
Packaged snacks can help provide extra 
energy for active kids and help boost 
intakes of some nutrients. One positive is 
they add a little excitement.

Fluids
Fruit juice boxes and soft drinks are easily 
added to a lunchbox (and are guaranteed 
lunchbox stars, as voted by kids!). However, 
researchers suggest children drink no more 
than two sweetened drinks per week, 
including fruit juice. Water is best! 

Ideas for your store
Display all your lunchbox items in one 
place with appropriate signage. Give 
some examples of healthy, balanced and 
affordable options, as well as options for 
children with specific dietary requirements. 
Change your display on a weekly basis to 
help parents plan interesting lunchboxes.

Packaging is important, so stock some 
cool, colourful lunchboxes and other 
packaging options such as cooler bags and 
containers for fruit, nuts and sauces/dips.

Make sure that your display is also 
attractive for kids – they are after all calling 
the shots when it comes to lunchboxes.

■	Bread forms the basis of most lunch-
boxes and so stocking a variety will 
prevent boredom. 

■	 Stock different spreads and fillings for 
sandwiches. Pair fillings to give ideas of 
what would taste good together.

■	No lunchbox is complete without at 
least one portion of fruit or vegetables. 
Suggest fruit that is easy to eat like 
bananas, berries, apples or dried fruit. 
Cut-up vegetables such as carrots, 
cucumbers or celery with a low-fat dip 
will also be very popular.

■	Nuts, trail mix, vegetable chips and 
cheese wedges can also be an exciting 
add-on to any lunchbox. You can make 
your own trail mix by mixing crunchy 
cereals with nuts and dried fruit.

■	Add yoghurt and drinking yoghurt to 
your display. 

■	Water and 100% fruit juice completes 
every lunchbox. Stock some funky 
bottles to make plain water taste more 
special.

While cereal is a staple for families year-
round, certain food items over-index during 
the back-to-school season (early July 
through the end of September) compared 
to the rest of the year. Parents spend 
more on eggs, yogurt, breakfast meats and 
toaster pastries, among other items, to get 
their kids ready for the classroom.

Lunch break!
Lunch time offers kids a break from the 
books – and a chance for parents to decide 
what goes in their children’s lunchboxes. 
Despite 44% of respondents reporting 
improvements in school cafeteria meals 
within the last five years, more than half 
of parents opt to pack a lunch. Forty-one 
percent of consumers want to set good 
examples for their families, which starts 
by eating healthier. And regardless of price, 
55% of consumers are willing to pay more 
if it equals a healthier choice.

But what consumers perceive as healthy 
options can shift. For example, cereal bars 
have long been considered wholesome 
snacks. However, these items have declined 
in sales in the last year in favor of fresh 
items like tems such as fruit, produce 
snacks and yogurts.

What’s in a snack?
When it comes to snacks, parents take a 
varied approach: 34% of respondents say 
they make their kids snacks from scratch, 
while 39% do not. However, whether 
snacking from scratch or not, 58% of 
parents believe they are packing healthy 
snacks for the school day. 

The surge in 
healthy snacking 
across America is 
making its way into 
lunch boxes. Four 
in 10 parents deny 
requests for snacks 
containing high-

fructose corn syrup content (39%) and 
artificial ingredients (35%) when children 
accompany parents during shopping 
trips. This paves the way for snacks with 
healthier attributes, such as produce snacks, 
yogurt and peanut butter. Parents are most 
likely to be swayed to purchase food items 
with the claims that they are made with 
fruits and vegetables (62%), high in fibre 
(57%), natural flavors (55%), low sodium 
(52%) and low sugar/sugar free (51%). 
www.nielsen.com
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Also stock your grocery aisles...
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